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Lions Online
People use the Internet for just about
everything nowadays. From paying bills and
shopping online to communicating with
family and friends, the Internet also serves
as the go-to resource for researching and
getting information.

This guide is designed to show you what
the Internet has to offer Lions clubs world-
wide. It includes suggestions for keeping
members informed, conducting club busi-
ness and promoting your club.

Why Use the Internet?
Using the Internet is a great way to commu-
nicate what your club is up to, and it’s free!
Communication using e-mail, club Web
sites, social networking sites and e-newslet-
ters allows you to do club business online
while keeping club members connected and
promoting your club to the general public.

Conducting
Club Business
Cyber and Internet-savvy clubs carry out
business and handle administrative work
electronically, and then get together to
perform service activities and conduct
fundraisers. The benefits of conducting
Lions business online include:

• Expedited administrative duties and
decision making

• Reduced costs for meetings,
mailings, dues, etc.

• Increased meeting attendance
• Maximized flexibility in scheduling
• Enhanced convenience for members
• Reduced environmental footprint

Amend Your Clubs
Constitution and

By-laws

A club doesn’t need to be labeled a
cyber club to conduct some, or all,
of their business online. All Lions
clubs can conduct club business
online, providing they amend their
constitution and by-laws consider
the following sample resolution:

“BE IT RESOLVED that [Your Club
Name] Lions Club may transact
business via the Internet, provided
that no such action shall be effective
until approved in writing by majority
of the members of the club. Such
action may be initiated by the pres-
ident or (consider including the cur-
rent directors) of the said club, but
votes thereon to be valid, must be
received by the secretary within 10
days of the original e-mail.”

By adopting the above resolution,
clubs may take quick action on
items needing immediate attention.
Even if a club intends on maintain-
ing their traditional meeting sched-
ule, allowing for online business
transactions if the need arises. As
with a traditional meeting, Lions
clubs conducting business online
must have a quorum to vote.
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The following are ways that clubs can conduct club business via the Internet.

E-Mail
E-mail is one of the most popular forms of communication. It provides an easy way to
communicate with club members between meetings.

To begin, set up an e-mail address for your club so that communication to members
always comes from the same e-mail address. A club officer should be assigned to check
the e-mail box regularly, respond to inquiries and send out member update e-mails. Free
e-mail providers are abundant, but some of the most popular are Gmail, Yahoo and
Windows Live Hotmail. Your e-mail account will have a contact list, so make sure club
members and their e-mail addresses are entered into the list and kept updated.

Ideas for using e-mail to communicate with club members:
• Send a copy of the agenda before a meeting and a copy of the minutes after

the meeting.
• Send a reminder before a service activity with all the details (time, place, what

to wear, etc.).
• Send a notice when a new member joins, introducing them.

Tips for using e-mail to communicate with club members:
• Check e-mails regularly and reply to them promptly.
• Use hyperlinks when directing members to a Web site.
• Use blind carbon copy (BCC) when sending group e-mails. This both protects your

members and prints a shorter e-mail by hiding recipient e-mail addresses.
• Use a meaningful subject line so members know what the e-mail is regarding.
• Keep messages simple and provide only the information needed. People get a lot

of e-mails and may not have time to read a lengthy message.

e-Clubhouse
If someone is looking for information about your Lions club, the first thing they will do is
research your club online. This is why it is imperative for each club to have an attractive,
informational Web site.

Lions Clubs International makes having a professional looking
Web site easy by providing clubs with the free e-Clubhouse. The
e-Clubhouse allows you to keep your members and the commu-
nity updated on the projects the club is working on while promot-
ing your club's activities and recruiting new members.
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The e-Clubhouse offers clubs two predesigned templates that incorporate the Lions
Clubs International brand and have fill-in-the blank fields. The site comes preformatted
with:

• Club Home Page: Feature a photo of your club members participating in a project
or club activity and provide a brief history of your club.

• Calendar of Events: Use the calendar to keep everyone informed of meetings,
service activities, fundraisers and other important dates.

• Club Projects: Provide information on your projects and let your community know
how they can support your projects.

• Photo Gallery: Showcase your club's activities by posting photos of recent
projects.

• Contact Page: Post key contact information for people in your community to call
so they can learn more about your club and get involved.

• Member-Only Page: Provide a way for your members to communicate important
club news, encourage attendance to meetings and recognize member dedication.

• Up to five additional pages for your club's special functions or news.

To set up your club’s e-Cluhouse site, complete the e-Clubhouse application. You may
also wish to view other club’s e-Cluhouse sites to get ideas on how to make your page
stand out. Once you create your Web site, be sure to add your e-Clubhouse Web site
URL to your club’s Club Locator page by e-mailing stats
@Lionsclubs.org.

Tips for creating a professional Web site:
• Keep it Simple: Do not put too much information

on one page as it is difficult to read and will turn off
readers.

• Update Often: Make sure the site is updated often,
especially the calendar. The last thing you want is a
prospective member to show up for a meeting at the
wrong time or place.

• Proofread: Be sure to carefully proofread your Web
site before it is released for public viewing.

Electronic Newsletters
If your club has been sending out paper newsletters,
consider switching to an e-newsletter. Sending newslet-
ters via the e-mail will not only save you money on printing
and postage, they will help your club go green!

E-newsletters can be used for anything from recruiting, to
public relations to keeping members informed. They can be sent to
community supporters, club members and potential
new members to connect them to your club and its activities.
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LUCK = OPPORTUNITY + PREPARATION
It’s not a magic formula – its hard work. But when we
invest the time and effort in thorough preparation we can
be confident it will be worthwhile. As Lions leaders, it is
our responsibility – we must take advantage of the
resources available to us to learn and observe and study
and practice to be the most effective leader possible. And
we must also motivate and enable others to invest in
preparation as well.

Planning is well underway for the 2010-2011 Vice
District Governors/District Governors-Elect Training
Program, which is comprised of three preparation phases
encompassing regional training facilitated by multiple and
single district leadership development chairpersons or
GLT, independent learning with guidance provided by
group leaders, and the 2011 DGE Seminar in Seattle,
Washington, USA (July 1-4, 2011). All planning is under
the guidance of First Vice President Dr. Wing-Kun Tam
and 2011 DGE Seminar Chairperson Past International
President Kajit Habanananda.

A complete analysis of seminar format and content was
conducted prior to the start of development. The
objective for the 2010-2011 preparation program,
including the 2011 DGE Seminar, is to present the
practical information our incoming governors need to
succeed, while instilling confidence and pride, and
providing a memorable, international, fun DGE Seminar
experience.

Information and curriculum resources related to the
first component of this program, the regional training,
were sent to all multiple and single district leadership
development chairpersons and/or council chairpersons at
the end of October. This training, along with the
individual training, is more important than ever this year.
Thoughtful completion of each pre-seminar assignment by
each DGE is critical, as these practical topics will not be
covered during the DGE Seminar in Seattle.

Remember, luck is what happens when preparation
meets opportunity. We all wish our incoming governors
nothing but the best of luck. Leadership is a unique
opportunity - take advantage of the months ahead and the
resources available to ensure each DGE is well prepared
to maximize his or her success.

Are You Supporting Leadership Development?
Research has shown that businesses and corporations that
provide leadership training outperform those that do not
focus on developing new leaders. Fortunately for LCI, the
resources and programs are in place to reach any Lion
interested in improving their leadership skills. The challenge
is identifying our future leaders and ensuring that they are
given the opportunity to explore those resources.

Who are our future leaders? Maybe they are the new
members who exhibit an eagerness to lead committees and
service projects. Or, maybe they are the Lions who have
quietly added value to the club for years in whatever role
they have been asked to serve. Our future leadership doesn’t
come from a common mold, that’s why it is imperative that
our current leaders make an effort to see to it that any club
member who exhibits the effort and enthusiasm to “be a
good Lion” is aware of the opportunities available.

A logical starting point is the revised Lions Mentoring
Program. With the help of an experienced Lion as mentor,
Lions learn about the responsibilities of being a Lion and
about building relationships in their club in the basic level,
and focus on results and replication of their knowledge and
experience in the advanced level. Does your club actively
promote and support the Lions Mentoring Program?

Another beginning option is the online Lions Learning
Center in the Leadership Resource Center. Here Lions can
pursue a variety of leadership topics and skills at their own
pace, when it is convenient for them. Does every member in
your club know how to access the LCI Web site and utilize
the resources in the Leadership Resource Center?

Are club members made aware of the LCI-sponsored
institutes, like the Senior Lions Leadership Institute and the
Faculty Development Institute, and also the regional
institutes and area forums? These are great opportunities to
meet other Lions and share ideas. But they are only helpful if
Lions know about them and how to participate.

You may not be in a position to be a mentor right now, or
to facilitate training at an institute. But you can make sure
that those who show an interest in being a Lions leader are
aware of every opportunity.

Will you do your part by spreading the word about
leadership development?

LEADER
N E T W O R K

2010-2011 Issue 2

Raise Money to Cover Dues
LCI often hears that students are tight on
money and club dues are too expensive.
Even with the Student Member Program dis-
count LCI offers, it can be tough for some
students to pay their dues. Lions are very
proud of the fact that all funds raised by a
Lions club from the public is returned to the
public use to better the community, however
something you might not know is that it is
possible to use the contributions raised from
other Lions in the administrative account to-
ward club dues.

Consider hosting a spaghetti dinner for
Lions in your district by following these tips:

• Contact your district governor for a list
of Lions clubs that might be willing to
attend.

• Find a place on campus to have the din-
ner and get approval to use the space.

• Send invitations to the clubs in your dis-
trict, explaining that your club would
like to get to know other Lions in the
area and raise money to help cover stu-
dent dues.

• Charge between US$5-$15 dollars per
Lion for dinner.

• Give a presentation about projects your
club has completed in the past and plans
for future projects. Other Lions will be
happy to see what your club contributes
to the community.

• Hold a 50/50 raffle, or raffle off items
with your university logo. You can
charge a small amount for a raffle ticket
to raise more money.

• Remember: if any non Lions attend,
money received by those non-Lions must
be put in the club’s activities account
and be returned to public use to better
the community
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Recruiting New Members
Summers as a student are filled with internships, extra classes, part
time jobs and vacations. Time can fly by, so don’t forget about your
Lions this summer and new vacancies graduating seniors may have
left!

Plan ahead by contacting your schools activities department to find
out if there are any opportunities events to promote your club at the
beginning of the fall semester. Don’t wait until you get back from
break; you may have to plan early because these events are often held
the first few weeks of the semester or during freshmen orientation.

These events are a great opportunity to find new students who are in-
terested in joining a club on campus. LCI suggests requesting
brochures to hand out and posters to post around campus.

Graduating Campus Club Members
Congratulations to all of the seniors who are graduating this summer.
Whether you are moving back home, or somewhere new, you probably
know by now where you are headed once the semester ends. Just be-
cause college is over, doesn’t mean your experiences with Lions clubs
has to be. Visit our Web site and fill out our Lions Campus Graduate
Form. By filling out this form, we will put you in contact with a Lions
club in your new area. If you join a new Lions club within one year, all
transfer and entrance fees are waived.

Be sure to join our Campus Lions Clubs Facebook page! Visit our page
regularly for new notes, discussion topics and news. Also, share proj-
ect ideas or upload and share photos from your campus club with
other members.

Fast Fact
There are Campus Lions clubs in
54 countries around the world.

IDEAS FOR RECRUITING WOMEN & FAMILIES

Just ask!
There are always people who are willing to volunteer to
help. All you have to do is ask.

Engage people on your prospect list.
Who on your list could have their interests met by volunteer-
ing their time? Know what might motivate potential members.
Be open to what new prospects can bring to your club.

Start with the people in closest proximity to you –
your office, your business, your meeting location.
Picture your home, office and business as the center of a
bull’s eye, with concentric circles around it. Then walk or
drive around the block and write down everything you see:
stores, businesses, apartment buildings, parking lots,
churches, etc. Doing this exercise will turn up a number of
“neighbors” you did not know you had, such as business
people that could volunteer at lunch. Are there professional
skills that could be tapped at neighborhood businesses or
schools? Is there access to other types of resources – donated
goods, storage space, etc. Do any of these neighbors share
your goals/passions? Making contact with your neighbors is
much easier than approaching resources across town.

Don’t go where there are “people;” go where there
are the right people.
If you are looking for women, go where they are. Sounds
obvious. Target specific places where you have the best
chance of finding people with the skills or characteristics
you want. For example, if you were to host a health fair,
you would go to a local hospital for assistance.

If you feel you are in the right place to find the prospects
you want, keep asking until you get a positive response.
Advertisers will tell you that repeated messages are what
eventually have an effect. So don’t just ask every three years
and hope people remember they can become Lions. Send a
note the next month. Invite prospects to your fundraisers or
service project. Send an announcement of your holiday
event the month after. Do this not to nag or repeat the same
message, but to keep your club and the opportunities it of-
fers visible and welcoming.

FAMILY & WOMEN’S
MEMBERSHIP DEVELOPMENT CHAIRPERSON NEWS
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Making something sound easy is not necessarily as
attractive as making it sound challenging.
Just like used car salespeople, we have a bad reputation.
We say things like “this will only take you a few hours a
month,” or “the committee meets every other month” when
the work is actually more demanding and time consuming
than that. We are afraid of scaring people away. Stop a mo-
ment and think about that. If telling the full story of what
being a Lion entails turns off the prospect from the start,
what makes you think he or she would have done the work
once the full picture was revealed? It can be more motivat-
ing to sign up for a role that is a bit demanding than to take
on a task clearly meant for any warm body with a pulse.

Get listed everywhere.
Never turn down a chance to list your club activities or in-
terest in new members, especially if the listing is free.

Set up a club Web site.
In this computer age with Web sites, Facebook, Twitter and
MySpace, this is the first place people look today.

Stop competing for attention.
Some bulletin boards are so full of notices that every message
is drowned out. When you reach out to new prospects, be
creative. Staff a table at a fair in the area you most want to
reach. Provide take-away public education materials relevant
to your cause. Get your club and your activities noticed.

Be creative with your message.
Remember you are sharing an opportunity with prospective
Lions; you don’t want them to miss.

Compiled by Lion Geri Schlender
Gresham Lions Club, District 27 B2, Wisconsin

POWER OF PEACE ESSAY CONTEST
Support local visually-impaired youth, ages 11, 12 and 13,
by encouraging clubs in your area to sponsor them to com-
pete in the “Power of Peace” Essay Contest. One grand
prize winner will receive US$5,000. Essays must be 500
words or less and received by the Public Relations Depart-
ment by March 1, 2011. To learn more about the contest,
download the Lions International Essay Contest Rules.

http://www.lionsclubs.org/EN/find-a-club.php
http://www.e-clubhouse.org/eclubhouses.php
http://www.lionsclubs.org/EN/member-center/managing-a-club/e-clubhouse.php


Suggested information to include in an e-newsletter:
• Event calendar to list upcoming meetings, service activities and fundraisers
• Contact information, including a list of club officers
• Information on how to become a member
• Fundraising and service activity results and pictures
• A link to your club’s Web site
• Links to your club’s social networking pages
• Member and supporter recognition

Fundraising
Since the Internet opens a Lions club to a wider public audience, online activities make it
easier than ever for Lions to raise more funds. With so many people using the Internet to
conduct their daily business, online fundraising offers a convenient way for the public to
participate and support your club. In order to fundraise online, clubs need to work with
one of the numerous sites that can set up an online credit card payment system:

• Pay Pal offers the ability to add a Donate button to your Web site, blog, social net-
working page or e-mail and even create your own Web site to raise funds online for
any cause.

• Causes allows nonprofits to build communities of supporters, conduct fundraising
campaigns, build volunteer capacity and more. The available tools can be used to
empower everyone in your cause community to take action, get friends involved
and expand your reach through your supporters’ social networks.

iPhone App
Stay in touch with Lions Clubs International by downloading the free
Lions Clubs App from iTunes. Using the App, you can access the following
resources – at the touch of your fingertips:

• Daily news updates from Lions Clubs International on Twitter
• YouTube videos from Lions Clubs

International, and Lions around the world
• Lions Clubs International Facebook page
• Photos from clubs around the world on Flickr
• LQ – Lions Quarterly Video Magazine podcasts
• Lions Clubs International Web site,

Club Locator and more
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Message Boards
A message board, also known as an Internet
forum, is a place for members to talk. Divided
by topic, message boards allow club mem-
bers to communicate in their own time and at
their own pace. Items posted on a message
board remain there until they are deleted or
archived by the moderator. A variety of Web
sites offer free message boards such as
Board Host, Active Board and Yahoo Group.
Facebook offers the ability to create a group,
which can be used in the same manner as a
message board. Keep in mind that club
members need to have a personal Facebook
account in order to be a part of the group.

Chat Rooms
Chat rooms are a meeting place where members can connect in real time conversation.
Sites such as Yahoo Messenger be used to conduct club meetings, discussions and
brainstorming sessions.

Collecting Dues
Allow club members the convenience of submitting their dues payments via online sites
such as Pay Pal or We Pay. Include links to pay dues online in e-mails, e-newsletters or
on your e-Clubhouse members only page.

WMMR
The Web Monthly Membership Reporting (WMMR) system makes club membership
updating easy and convenient. Use the WMMR Reference Guide to learn how your club
can take advantage of online reporting.

Promoting Your Club
The Internet is a vital component to your club’s communication strategy. Your primary
means of communicating electronically to the public will be your Web site – that is why
it is so important that it is relevant, well-written, thoughtfully organized and easy to navi-
gate. Put your club’s Web address on everything you club produces: stationery, flyers,
posters, news releases, brochures, business cards, etc. The more your Web address is
publicized, the greater likelihood people will turn to it to seek more information.
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Code of Ethics

Always abide by the Lions Code
of Ethics. This applies to all
electronic communications.

http://www.lionsclubs.org/EN/common/pdfs/bpm_ch06.pdf
http://www.lionsclubs.org/EN/common/pdfs/bpm_ch06.pdf
http://www.lionsclubs.org/EN/common/pdfs/wmmr_reference_guide.pdf
http://www.lionsclubs.org/EN/common/pdfs/wmmr_reference_guide.pdf
https://www.wepay.com/
https://www.paypal.com/webapps/mpp/website-payments-pro
http://messenger.yahoo.com/
http://www.facebook.com/
http://groups.yahoo.com/
http://www.activeboard.com/
http://www.boardhost.com/


Public Relations Tools
Take advantage of Lions Clubs International’s Public Relations Online Tools to help you
develop your club’s public relations program:

• Sample News Releases: A variety of sample fill-in-the-blank news releases are
available to download.

• Key Messages and Questions: When talking to the media and others in your com-
munity about your Lions club and LCI, it is helpful to know what messages you
want to get across.

• Fact Sheet and History Sheet: These publications contain up-to-date information
about the association and its history and can be downloaded.

• Logos: LCI and LCIF logos and program logos are available in various formats to
download.

• Lions News Network: Lions News Network contains all available videos and public
service announcements from LCI and LCIF.

• LQ – Lions Quarterly Video Magazine: LQ is produced
four times a year and features inspiring stories from
Lions clubs around the world dedicated to making a
difference in their communities and the lives of individ-
uals. This is an excellent presentation for Lions and
non-Lions groups and can be used on cable access
stations.

• Tools to Submit Stories and Photos: Use Submit a
Story and Submit a Photo to provide information to
International Headquarters.

• Newswire: This monthly online newsletter covers the
latest news, information and programs from Interna-
tional Headquarters. The information is appropriate
for inclusion in club, district and multiple district
publications.

• How to "Get In" LION Magazine: This Web site provides tips
on preparing articles for LION Magazine and offers advice on
taking effective photographs.

• Review the LCI Calendar of Events for upcoming programs to
promote locally.
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Lions Clubs International is the world's largest service club organization.
We have more than 1.3 million members in more than 45,000 clubs worldwide.

Lions are everywhere.
We're active men and women in more than 200 countries and geographic areas.

Lions have a dynamic history.
Founded in 1917, we are best known for fighting blindness – it's part of our history as well as our work today.
But we also volunteer for many different kinds of community projects – including caring for the environment,
feeding the hungry and aiding seniors and the disabled.

Lions give sight.
By conducting vision screenings, equipping hospitals and clinics, distributing medicine and raising awareness
of eye disease, Lions work toward their mission of providing vision for all. Lions have extended their commitment
to sight conservation through countless local efforts and through their international SightFirst Program, which
works to eradicate blindness.

Lions serve youth.
Our community projects often support local children and schools through scholarships, recreation and
mentoring. Internationally, we offer many programs, including the Peace Poster Contest, Youth Camps and
Exchange and Lions Quest.

Our Leo Program provides the youth of the world with an opportunity for personal development through
volunteering. There are approximately 144,000 Leos and 5,700 Leo clubs in more than 140 countries worldwide.

Lions award grants.
Since 1968, the Lions Clubs International Foundation has awarded more than $660 million in grants to support
Lions humanitarian projects around the world. The Foundation was also ranked the number one
nongovernmental organization in a 2007 study by The Financial Times.

Together, our Foundation and Lions are helping communities following natural disasters by providing for
immediate needs such as food, water, clothing and medical supplies and aiding in long-term reconstruction.

Lions are active.
Our motto is "We Serve." Lions are part of a global service network, doing whatever is necessary to help our
local communities.

Fact Sheet

300 W 22ND ST | OAK BROOK IL 60523-8842 USA | PHONE 630-571-5466 | FAX 630-571-8890 | www.lionsclubs.org
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1917: The Beginning Chicago business leader Melvin Jones asked a simple and world-changing
question – what if people put their talents to work improving their communities? Almost 100 years later, Lions
Clubs International is the world's largest service club organization, with more than 1.3 million members in more
than 45,000 clubs and countless stories of Lions acting on the same simple idea: let's improve our communities.

1920: Going International Just three years after our founding, Lions became international when
we established the first club in Canada. Mexico followed in 1927. In the 1950s and 1960s international growth
accelerated, with new clubs in Europe, Asia and Africa.

1925: Eradicating Blindness Helen Keller addressed the Lions Clubs International Convention
in Cedar Point, Ohio, USA, and challenged Lions to become "knights of the blind in the crusade against
darkness." Since then, we have worked tirelessly to aid the blind and visually impaired.

1945: Uniting Nations The ideal of an international organization is exemplified by our enduring
relationship with the United Nations. We were one of the first nongovernmental organizations invited to assist
in the drafting of the United Nations Charter and have supported the work of the UN ever since.

1957: Organizing Youth Programs In the late 1950s, we created the Leo Program to provide
the youth of the world with an opportunity for personal development through volunteering. There are
approximately 144,000 Leos and 5,700 Leo clubs in more than 140 countries worldwide.

1968: Establishing Our Foundation Lions Clubs International Foundation assists Lions with
global and large-scale local humanitarian projects. Through our Foundation, Lions meet the needs of their local
and global communities.

1990: Launching SightFirst Through SightFirst, Lions are restoring sight and preventing blindness
on a global scale. Launched in 1990, Lions have raised more than $346 million for this initiative. SightFirst targets
the major causes of blindness: cataract, trachoma, river blindness, childhood blindness, diabetic retinopathy
and glaucoma.

Today: Extending Our Reach Lions Clubs International extends our mission of service every day
– in local communities, in all corners of the globe. The needs are great and our services broad, including sight,
health, youth, elderly, the environment and disaster relief. Our international network has grown to include more
than 200 countries and geographic areas.

Our History

300 W 22ND ST | OAK BROOK IL 60523-8842 USA | PHONE 630-571-5466 | FAX 630-571-8890 | www.lionsclubs.org
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http://www.lionsclubs.org/EN/member-center/online-community/calendar-of-events.php
http://www.lionsclubs.org/EN/news-and-events/lion-magazine/news-magazine-howto.php
http://www.lionsclubs.org/EN/member-center/online-community/news-news-online.php
http://www.lionsclubs.org/EN/member-center/online-community/submit-a-photo.php
http://www.lionsclubs.org/EN/member-center/online-community/submit-a-story.php
http://www.lionsclubs.org/EN/member-center/online-community/submit-a-story.php
http://lionsclubs.org/EN/lnn/lq.php
http://www.lionsclubs.org/EN/news-and-events/lions-news-network/index.php
http://www.lionsclubs.org/EN/member-center/resources/logos-and-art/index.php
http://www.lionsclubs.org/EN/common/pdfs/pr800.pdf
http://www.lionsclubs.org/EN/common/pdfs/pr799.pdf
http://www.lionsclubs.org/EN/member-center/managing-a-club/communicating-your-activities/resources-media-keymessage.php
http://www.lionsclubs.org/EN/member-center/managing-a-club/communicating-your-activities/news-news-sample.php
http://www.lionsclubs.org/EN/member-center/managing-a-club/communicating-your-activities/pr-guide/using-key-pr-tools.php


Social Networks
Social networking sites allow users to share ideas, activities, events and interests within
their individual networks. Our members and our future members are out there on Face-
book, Twitter and other social networking sites. Take your club’s conversations to these
sites by creating a free account for your club. Social networking is a new way of promot-
ing your club and will help build community outreach, promote club members, increase
giving and improve event participation.

Facebook
Facebook is a social networking Web site intended
to connect friends, family and business associates.
Users may create a personal profile, add other users
as friends, exchange messages and join common-in-
terest user groups.

How to get started on Facebook:
1. Create a personal account on Facebook.
2. Connect with friends and create a Page.
3. Ask friends and club members to “Like” the

Page via e-mail, newsletters and blogs. Once
you have at least 25 fans, shorten your Web
address and get a vanity URL so it is easy for members to find your Page.

Facebook Terms to Know:
• Profile: Your profile is a complete picture of yourself, like a biography.
• Friends: Friends are people who have connected with your personal profile.
• Page: Pages are for organizations and businesses to broadcast great information

in an official, public manner to people who choose to connect with them.
• Group: Groups provide a closed space for small groups of people to communicate

about shared interests. Groups can be created by anyone.
• Like: A like is a way to give positive feedback or to connect with things you care

about on Facebook. You can like content that your friends post or like a Page that
you want to connect with on Facebook.

For more detailed instructions, watch the Lions Clubs International Facebook 101 video.
Sites like Facebook change their platform and templates often therefore, use the
Facebook Help Center to search for the most updated information.

Facebook tips:
• Post information and pictures about club meetings and service projects.
• Ask open-ended questions of your fans.
• Pay attention to what your fans say.
• Always respond to fan comments.
• Invite your contacts to join your Page.
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https://www.facebook.com/help/?ref=drop
http://www.youtube.com/watch?v=bvApUw0aKvk
http://www.facebook.com/username
http://www.facebook.com/pages
http://www.facebook.com/


Twitter
Twitter is an online social networking and microblog-
ging service that enables its users to send and read
text-based posts of up to 140 characters, informally
known as "tweets."

How to get started on Twitter:
1. Create an account on Twitter.
2. Complete the biography with a profile

and photo.
3. Find others by searching by name, topic

or importing your contacts.
4. Write you first Tweet.

Twitter terms to know:
• Tweets: Messages sent
• 140 Characters: Maximum message size
• Retweet: Tweeting someone else’s tweet on your profile
• Followers: Those who follow you account
• Following: Other accounts you subscribe to

For more detailed instructions, watch the Lions Clubs International Twitter 101 video.
Sites like Twitter change their platform and templates often, therefore, use the
Twitter Help Center to search for the most updated information.

Twitter tips:
• Tweet topics such as events, projects and notable members.
• Ask questions.
• Invite your contacts to connect with your account.
• Retweet messages by others to build relationships.

Blogs
A blog, or Web log, is an online journal. Blogs give clubs another venue to communicate.
Blogs are generally written in an informal, conversational style. To be effective, blogs
should be updated regularly. Many free blogging sites are available, such as Wordpress
and Blogspot.

Some good ideas for blog topics include:
• An up close look at one of your service projects
• The benefits of being a Lion
• A member profile
• Interesting tidbits about your club
• Testimonials about your club
• Information about volunteering
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https://www.google.com/accounts/ServiceLogin?service=blogger&passive=1209600&continue=http://www.blogger.com/home&followup=http://www.blogger.com/home&ltmpl=start#s01
http://wordpress.com/
http://support.twitter.com/
http://www.youtube.com/watch?v=bvApUw0aKvk
http://www.twitter.com/


Connect with Lions Clubs International
Join one or more of these online communities to network with other Lions. Share infor-
mation, ideas and videos. And let the world know you’re proud to be a Lion!

Visit our blog for frequent posts by Lions Clubs Interna-
tional staff – and our international president.

Subscribe to our channel on You Tube – the world's pre-
miere video sharing site – to see our new videos.

Follow us on Twitter for news from International Headquar-
ters – and Lions clubs around the world.

Like Lions Clubs International and the Leo Club Program
on Facebook – the world's most popular social networking
Web site.

Join a network of Lions club members – and experienced
professionals – on Linkedin.

See photos from Lions around the world on Flickr – the
world’s most popular on line photo sharing site.

Be a friend of Lions Clubs International on MySpace to
connect with other members and clubs.
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http://www.flickr.com/photos/lionsclubsorg/
http://www.linkedin.com/groupRegistration?gid=64494
http://lionsclubsorg.wordpress.com/
http://www.myspace.com/lionsclubsorg
http://www.facebook.com/pages/Lions-Clubs-International/27922222491
http://www.twitter.com/lionsclubsorg
www.youtube.com/user/lionsclubsorg
http://www.myspace.com/lionsclubsorg
http://www.flickr.com/photos/lionsclubsorg/
http://www.linkedin.com/groupRegistration?gid=64494
http://www.facebook.com/leoclubs
http://www.facebook.com/pages/Lions-Clubs-International/27922222491
http://www.twitter.com/lionsclubsorg
http://www.youtube.com/user/lionsclubsorg
http://lionsclubsorg.wordpress.com/


Cyber Lions Clubs
The Internet continues to change the way communities interact and how the world
does business. That's why you may wish to start a Cyber Lions club. Cyber clubs meet
primarily via the Internet and conduct business online. Carrying out business online
helps keep Lions connected, expedites club administration and can help a club get to
the business of serving their communities quicker.

Chartering a Cyber Club
A Lions club that meets solely via the Internet and conducts business online can be
chartered just like a traditional club. Please note that LCI requires 75% of new charter
members to reside or work within the multiple district to ensure that all clubs are con-
nected to the communities they serve and are within reach of local leadership support
and events.

You will need:
• 20 or more charter members
• A sponsoring club, district cabinet or district committee, region or zone
• Your district governor’s approval
• Completed charter application
• Appropriate charter fees and certification forms

A club may also choose to create a cyber club branch.
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A sponsoring club helps their
new Lions club obtain and maintain a
high level of commitment, activity and

enthusiasm.

http://www.lionsclubs.org/EN/member-center/membership-and-new-clubs/start-a-new-club/programs-mem-branch.php
http://www.lionsclubs.org/EN/common/pdfs/tk38a.pdf
http://www.lionsclubs.org/EN/becoming-a-lion/starting-a-new-club/cyber-lions-club.php


Membership and New Club Programs Department
Lions Clubs International
300 W 22ND ST
Oak Brook IL 60523-8842
E-mail: memberprog@lionsclubs.org
Phone: 630.203.3846
www.lionsclubs.org
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