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Public Relations Tips 

 
 Wear the Lions Pin Proudly 

 

Recently Lions International was named the best non-governmental agency in the world.  While we are proud 

to be Lions, we don’t promote ourselves enough.  One of the easiest ways is to wear our Lions Pin.  Then be 

prepared to tell those who ask about the pin about Lions and why we are proud to be one. 

 

 Club Business Card 

 

Now that you are wearing your Lions Pin and answering questions on what Lions are all about, it’s time to go 

one step farther.  Ask them to a meeting.  The best way is to hand them your club business card.  These can be 

printed from your home computer at modest cost.  Use card stock from an office supply company and down-

load the Lions logo from the LCIF website.  Then add your club information such as name, meeting days, time 

of meeting, and location and most importantly a contact number.  Fancy it up a bit and you will have a great 

club advertisement.    

 

 Good First Impression 

 

So now you are wearing your Lions Pin and passing out club business cards.   What do you say when someone 

asks “What are Lions”?  Now is the time to have a short message, no more than 30 seconds or so and is some-

thing you can easily remember and recite.  Such as: “Lions are 1.35 like minded people in 208 countries dedi-

cated to serving those in need, whether in our own community or around the world.  Our motto is We Server 

and we do”.  Add a few of the projects your club is involved both locally and internationally in to show your 

enthusiasm.  Do some minor editing depending on where you are giving this pitch.  You will be surprised at 

the positive reaction you get back.  

 

Getting the Word Out! 

 

We have often been told that Lions are “The Best Kept Secret in Town”.  So, what do we do about it?  Have a 

current brochure or a one page fact sheet which can be distributed in your community.  List the projects (not 

fundraisers) that the club is involved in and other community organizations that are supported.  Give the date, 

time, and location of your meetings and a contact name and phone number.  Distribute them to the Chamber of 

Commerce, medical offices, libraries, etc.  Have them handy when you are on a fundraiser as some people al-

ways ask what the money will be used for.  It is every member’s responsibility to promote their club. 

 

Closing the Deal. 

 

You now have prospective members waiting in the wings.  How do you close the deal?  Each club will have 

their own method.  It could be face to face meetings, emails, or phone calls.  Communication is vital.  If you 

choose the phone, remember these individuals may have families and still work, so be considerate in your 

calls to them.  It’s best not to bother them at work or at unusual hours at home.  Be conscious of the time and 

do not call prior to 9 AM or after 9 PM.  Be sure to introduce yourself to whoever answers your call.  The last 

thing you want to do is annoy them. 
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Retention – Internal PR 

 

Once we induct new members into our clubs we need to do everything we can to keep them there.  Our clubs 

can go out and get all the publicity in the world through newspaper, radio, and TV ads but what are we doing 

internally.  Do you send minutes out to the members after each meeting?  If a member cannot attend each 

meeting they still need to know what is happening in the club.  This is one of the causes in losing membership.  

So remember: Inform (along with Involvement and Recognition) equals Retention. 

 

 Orientation 

 

We expect our members to spread the word about what we do.  But how much do they know about Lions In-

ternational and what they do around the world.   How many of your members have been through an orientation 

session?  And how long ago was it?  If your answer is more than a year, then it is time to have one.  In order 

for our members to be ambassadors for Lions they must have the knowledge to do the job. 

 

 Public Relations Chair 

 

Many clubs do not have a Public Relations Chairman.  To get the publicity that Lions want and deserve it is 

essential to have a club member appointed to this position.   It would be the responsibility of this Lion to work 

with the community newspaper, radio stations, and TV stations and provide them with the who, what, why, 

where, and when of club activities pending.  Afterwards, provide them with pictures and a write up of the ac-

tivity without the story being too long.  It is more effective to have a person designated to do this than rely on 

the project chair.  It is a challenging, interesting, and rewarding position for the Lion that accepts. 
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Evergreen Lions Club 
 

These are photos of food collected for the Evergreen Lions Christmas baskets that were give to 34 families in 

the Evergreen area.   President Frank Garner is directing the project in the center photo.  
 

 
 
 
 

 

 

 

 

 

District Governor Monte Weisser attending the weekly VIP bowling league for the blind.  Photo 2 shows me 

giving the ball to PDG Bill Brown.  
 
 


