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This tutorial explains how to measure a key event, like a user visiting a confirmation page, and analyze the key event data in Google Analytics to enhance your site. For more details on key events, read About key events. Overview When someone views a page on your site, a page_view event is sent to Google Analytics and measures all pageviews. You
wouldn't mark the event as a key event because doing so would mark all pageviews as key events. Instead, set up a different event that's based on the page view event that measures when someone views the page on your site. This tutorial describes how to measure when someone views a confirmation page for the URL . Before you begin You must be
an administrator or editor to set up key events. Set up the key event Create an event for the confirmation page To measure a key event when someone views a confirmation page, create a separate event using the page view event. In this case, you can use the generate lead event. You should use recommended events like the generate lead event
whenever possible, instead of custom events, to take advantage of prebuilt Google Analytics features. In Admin, under Data display, click Events. Note: The previous link opens to the last Analytics property you accessed. You can change the property using the property selector. You must be aViewer or aboveat the property level tocreate an event.
Click + Create event. In Event name, enter the event name "generate lead", and click the toggle next to Mark as key event if necessary. In Choose how to create an event, select Create without code. Under Identify an existing event to use as the trigger for the new event in Event name, select page view. Under URL¥*, enter . Click Create. Verify the
key event When you mark an event as a key event, it can take some time (from a few minutes up to a few hours) for the configuration to apply to the event. After your configuration is applied to the event, visit your site's confirmation page. Then, check the Realtime report's Key events by Event name card for "generate lead" to confirm if Analytics is
treating it as a key event. Create Google Ads conversions If you want to use your key events for bidding, you can create Google Ads conversions based on your Google Analytics key events through the Google Ads and Google Analytics interface. You can manage most of the conversion settings through Google Ads and Google Analytics, which helps
maintain consistency and reduces the risk of data discrepancies. Events can also be used when creating conversions through the Google Analytics interface. Selected events will be marked as key events in Google Analytics. Learn more about creating Google Ads conversions based on Google Analytics key events. Report on key events Key event counts
If you're an editor or administrator, the quickest way to see your key events is to visit the Key events tab from Events under Data display. The tab includes a table with each of your key events, the number of times users triggered each key event, and the value associated with the key event (if you associate a value with the key event). On the Key
events tab, you can change the report date range in the top right and the key event counting method and default key event value to the right of each row. User acquisition Next, you can go into the User acquisition report and select "generate lead" from the drop down under the Key events column. When you select the key event from the menu, you
will be able to see traffic source dimensions associated with a user's first session that generated the most key events. The user acquisition report allows users to report on key events, as well as other user-scoped metrics indexed on traffic sources through which the users were first acquired. Learn more about Report on key events Attribution You can
also go into the Attribution paths report in Advertising. The report helps you understand your customers paths to key event and how different attribution models distribute credit on those paths. Conversion performance If you've created a Google Ads conversion based on your key event on either the Google Ads or Google Analytics interface, you can
use the Conversion performance report of Google Analytics to evaluate its performance. Google Ads conversions don't appear in standard Google Analytics reports. Learn more about Conversion performance report. Performance Max campaigns for store goals are designed to help businesses provide their potential customers the information that they
need to decide when and how to visit their stores. Performance Max campaigns for store goals streamline the process for you, making it easy to promote your stores across Googles largest properties including the Google Search Network, Google Maps, Waze, YouTube, Gmail, and the Google Display Network. Add a few lines of text, creative assets,
and a budget, and the rest is optimized to help customers find you. How it works When you create a Performance Max campaign for store goals, you'll need to define the store locations you want to promote. You can set this by linking your Business Profile or selecting affiliate locations. Performance Max campaigns for store goals are focused on
simplicity and growing your offline business goals. You provide us with store locations, campaign budget, and ad assets. Using these inputs, Google Al optimizes bids, ad placements, and asset combinations. The campaign aims to maximize your in-store value and conversions (using store visits, store sales, and local actions such as call clicks, or
direction clicks) and promote your locations across Google properties and networks. Performance Max campaigns for store goals also use radius targeting for the Business Profile and affiliate local assets (ALA) locations. The radius can vary depending on the targeted locations and a users preference of travel distance to them. Other factors that
determine targeted radius include: vertical, population density, and existence of competitors. Where your ads can appear Your ads will be eligible to appear across Google's properties. This includes the Google Search Network, Google Display Network, Google Maps, Waze, Gmail, and YouTube. Here are some of the places where your ads can appear:
Google Maps Performance Max campaigns for store goals can help you engage customers as they plan visits to different destinations. In the above example, the third picture depicts how navigational ads show information that's relevant to your business for things they might need, want or be interested in. When customers search for businesses or
explore a local area within Google Maps, Google matches these actions to your business location. Anyone on their mobile device who is located nearby or shows interest in your location may view your ad. Google can show ads in Maps search results when users search for businesses, such as oil change, or pharmacy, on their mobile devices. Auto
Suggest ads help you to showcase your offers even before the query is fully complete by showing suggested ad locations in an autocomplete search. For example, if a user types "movies" and enters the first 3 characters "m-o-v, an ad for a theater location near the user from an advertiser may be featured in the suggestions. You can use local
promotions via promotion assets to highlight your discounts and offers to encourage customers to visit your physical store. While in Maps, users can view, save, and share a local promotion with friends and family for redemption in-store and/or online. Where to add promotion assets You can add promotion assets at the account and/or campaign level.
If you create promotion assets at both the account and the campaign level, the campaign-level assets will override the account-level assets. Learn more about how to use local promotions via promotion assets when you Create a Performance Max campaign with a store goal. Note: QR code and Barcode promotions don't serve on Search. They only
serve on Maps. Promotion asset in Maps Save promotion asset offer Promotion asset ad preview Waze (US only) Your business promoted on Waze appears as a branded square pin on a user's driving route. Tapping the pin reveals key business details such as location and directions. The promoted place pin appears along the users route, inviting them
to stop by your location. Waze provides you access to a large and engaged driving audience. It connects with drivers in real time, allowing you to reach people when they are on route or exploring nearby destinations. Performance Max for Store Goals campaigns include Promoted Places on Waze. This is available when bidding on local actions
(directions), either exclusively or alongside store visits or sales. Note: Waze inventory doesnt currently support reporting or optimization for store visits or store sales. Waze Ads are currently available only in the United States through Performance Max for store goal campaigns bidding to Local Actions Directions. Google Search Network Google
matches your ad to search terms that are relevant to your business and its location on two store centric formats on Google.com. YouTube Google Ads can show your ads on YouTube where they're most likely to engage potential in-store customers. Google Display Network Your ads are eligible to appear where they're most relevant on the Google
Display Network. Google Ads will optimize where your ads show to get your stores and products the most attention. Business Profile Performance Max campaigns for store goals will help you utilize the Business Profile page to highlight special in-store offers and products to customers and location attributes to encourage users to visit. Gmail Your
Performance Max campaigns for store goals ads can reach users on Gmail across mobile surfaces. Get started by learning how to Create a Performance Max campaign for store goals. Related links To create a Google Ads conversion, identify an Analytics key event that measures the important interaction. You can then create a new conversion in
Google Ads that's based on the Google Analytics key event through the Google Ads and Google Analytics interface. After you create the conversion, the conversion data is shared between Google Ads and Google Analytics so you're viewing the same data across platforms. Google Ads conversions that are based on Google Analytics key events can help
you see how well your advertisements from Google Ads are performing so you can improve your marketing strategyand optimize your bidding strategy through Google Ads Smart Bidding. You can manage most of your Google Ads conversion settings through the Google Ads and Google Analytics interface. This helps maintain consistency and reduces
the risk of data discrepancies. Conversion-related updates made through the Google Analytics interface will only appear in the "Change history" page of Google Ads. Learn more about editing your conversion settings from the Google Ads and Google Analytics interface. Create conversions through Google Ads In yourGoogle Ads account, click create.
Select Conversion action from the list. Click Import, select Google Analytics 4 properties, then click Continue. Select each Google Analytics key event you want to import, then click Import and continue. Click Done. Create conversions through Google Analytics In Advertising, under "Tools", select Conversion management. Note: The previous link
opens to the last Analytics property you accessed. You can change the property using the property selector. You must have at least Marketer access to import key events as conversions into Google Ads. Select the Google Ads account in the Showing conversions for dropdown where you want to create conversions. Click New conversion, then Next.
Select the events or key events you want to create as conversions in Google Ads. Note: Events selected from the "Events" section will be marked as key events in Google Analytics. If prompted, select the Conversion category for your selected events and key events. Click Next to review your selected conversions, then Save. Frequently asked questions
Web conversions: You can choose which channels are eligible to receive credit for web conversions shared with Google Ads:Google Paid Channels or Paid and Organic Channels. You can edit this setting in the Admin > Attribution settings page under Data display in Google Analytics, and the change will apply to conversions moving forward. As of June
2023, the default setting for properties creating a link for the first time will be Google Paid Channels. Learn more about selecting attribution settings To see cross-device conversions in Google Ads, you need to turn on Google signals for your Google Analytics 4 property. Learn more You won't see view-through conversions if you are importing
conversions from Analytics because native Google Ads conversion tracking is required for this feature. Google Ads marks a conversion as "secondary" when your Google Ads account already has goals from an Analytics property. Conversion actions that are based on GA4 key events or are created through the Google Analytics interface are set to
"secondary" conversion actions to prevent counting the same event twice for bidding. Note: You can't edit the goal category and action optimization of Google Ads conversions through the Google Analytics interface. These settings can only be updated through Google Ads. What's next To learn more about how Google Ads conversion tracking works
with Analytics and why you may see some discrepancies in the conversion statistics between Google Ads conversion tracking and Analytics, visit the Google Ads help center. Ads certifications are professional accreditations that Google offers to individuals who demonstrate proficiency in basic and advanced aspects of Google Ads. A Google Ads
certification allows you to demonstrate that Google recognizes you as an expert in online advertising. You can access Google Ads certifications on the Skillshop Google Ads Certification page. Before you begin Benefits Demonstrate your expertise. Show current and prospective clients that you're a certified online advertising professional with a
personalized certificate that you can print. Help your company become a Google Partner or Premier Partner in the Google Partners program. Learn more about the requirements Learn how to make your certification count toward your company's Google Partner status Google Partners certifications requirement Certifications are one of the 3
requirement categories to be a Partner or Premier Partner. The following certifications count toward the certifications requirement: Google Ads Search Google Ads Display Google Ads Video Shopping ads Google Ads Apps You can access these certifications in the Skillshop Google Ads Certifications page. Note: The Google Ads Professional
certifications dont count toward the Partners badge. No other certifications count toward the certifications requirement for the Google Partner or Premier Partner badge status. Available languages Google Ads certifications are available in 22 languages. Available languages: Czech, simplified Chinese, traditional Chinese, Dutch, English (UK), English
(US), French, German, Indonesian, Italian, Japanese, Korean, Polish, Portuguese, Portuguese (Brazil), Russian, Slovak, Spanish, Spanish (Latin America), Thai, Turkish, and Vietnamese We recommend that you have on-the-job experience using Google Ads. You should be familiar with online advertising concepts and best practices, and should have
experience managing different types of Google Ads campaigns. You can also prepare by accessing courses in Skillshop. Assessment passing scores and time limits You will need to have a score of 80% or greater on the certification assessment. You will have 75 minutes to take an assessment. If you don't pass an assessment, you can retake it one day
later. There's a timer that will start to count down when you begin the assessment. You won't be able to pause the timer once it starts. If you leave the assessment, for example, if you close your browser or your computer shuts down, the timer will immediately expire. You'll have to wait one day to take the assessment again. How to stay certified Your
Google Ads certification will remain valid until the product area certification expires (one year). Youll need to retake and pass the certification assessment in the respective product area to renew your certification. Your Google Ads certification demonstrate that you're a certified online advertising professional. Here's what you can say to current and
prospective clients about this recognition: Your Google Ads certification recognizes that you're a certified online advertising professional. You received this accreditation after successfully passing the Google Ads certification assessment administered by Skillshop. Here's an example of what you can say about your certification status: Google has
recognized me as a Google Ads certified professional, meaning that Ive passed multiple assessments that assess my product expertise. Im qualified to help you grow your business on the web using Google Ads. Here are some additional guidelines about communicating your certification: You may only refer to yourself as certified if you, personally,
have passed the certification assessments. It's not enough for a co-worker to be certified or for your agency to be badged. You can refer to yourself as "certified" as long as your certification remains in effect. After the expiration date, you won't be able to refer to yourself as "certified" until you pass the assessments again. You're allowed to mention
your certification on your resume, business cards, LinkedIn profile, and other social media profiles. Keep in mind that Google Partners logos can only be used in accordance with our usage guidelines. The difference between Google Ads certifications and the Google Partner badge Individuals can earn Google Ads certifications. As a certified
professional, you can demonstrate your achievement with a personalized certificate issued by Google. Companies can become a Google Partner or Premier Partner through the Google Partners program. A company that meets the requirements to become a Google Partner will be allowed to promote itself as a company with Google Partner status. Note
that a company doesn't become a Google Partner simply by joining the program. When it comes to analyzing customer activity on your website, you can import your Google Analytics conversions into Google Ads and use Google Ads conversion tracking to measure the conversions. You can use any combination of these 2 at the same time. Expand the
section below for a quick comparison.Compare Google Analytics conversions and Google Ads conversion tracking Google Analytics 4 properties conversion tracking Ideal if you're interested in measurement and conversions across your app or website. Learn more about Google Analytics 4 properties. Can include conversions from non-Google Ads
sources, so it's recommended for tracking all customer traffic on your website. Google Ads conversion tracking Before you begin To start importing data, you'll need to link your Google Ads account to a Google Analytics account and turn on auto-tagging in your Google Ads account. You need at least a Marketer role in Google Analytics to import
conversions into Google Ads. How to import conversions into Google Ads You can import your Google Analytics conversions into Google Ads through the Google Ads or Google Analytics interface. From your Google Ads account, click the Goals icon . Click the Conversions drop down in the section menu, then click Summary. Select + New conversion
action. Select Import and then click Google Analytics (GA4). Click Continue. On the next page, select the features that youd like to import, then click Import and continue. Click Done. In your Google Analytics property, go to Advertising and select Conversion management under "Tools". Select the Google Ads account where you want to import
conversions in the Showing conversions for dropdown. Click New conversion, then Next. Select the events or key events you want to import as conversions into Google Ads. Note: Events selected from the "Events" section will be marked as key events in Google Analytics. If prompted, select the Conversion category for your selected events and key
events. Click Next to review your selected conversions, then Save. Google Ads will begin importing the data from your Analytics property. Historical data from before the import won't be included. Note: Conversion actions created through the Google Analytics interface will be set as secondary. To use them for bidding, change their action optimization
settings in Google Ads. Keep in mind It can take up to 24 hours before conversion data is available in Google Ads. When it is available, your imported conversions data will appear alongside your existing conversion data on the Conversions page, and you'll be able to customize columns on the Campaigns tab to include this data. Reports based on your
imported conversions data may include modeled conversions as estimates in cases where Google cant observe all conversions. After Analytics data has been imported to Google Ads, it is subject to the Google Ads terms of service. How to edit conversion settings After you've imported your Analytics conversions, you can edit them through the Google
Ads and Google Analytics interface. Edit conversion settings through Google Ads From your Google Ads account, click the Goals icon . Click the Conversions drop down in the section menu, then click Summary. Click the name of the imported conversion that you want to edit. In the bottom right corner, click Edit Settings. Make any changes and click
the Save button. Edit conversion settings through Google Analytics In your Google Analytics property, go to Advertising and select Conversion management under "Tools". Select the Google Ads account where you've imported Google Analytics conversions in the Showing conversions for dropdown. Locate the Google Analytics-imported conversion
action that you want to edit. Click the three-dot icon beside the conversion action, then select Settings. Make the necessary changes, then click Save. Note: You can't edit the goal category and action optimization of conversion actions from Google Analytics. These settings can only be updated from Google Ads. Conversion-related updates made
through the Google Analytics interface will only appear in the "Change history" page of Google Ads. Benefits Importing your Google Analytics conversions into Google Ads offers a few benefits: Access your Google Analytics conversions and data related to your Google Ads clicks. View Google Analytics conversion data in Google Ads. Give Smart Bidding
access to data that helps optimize bids, potentially increasing conversions and lowering costs. Data discrepancies You might see discrepancies in the conversion statistics between Google Analytics and Google Ads conversion tracking. Learn how to fix your conversion discrepancies. If you've double-checked that your setup is correct, here are some
possible reasons for why you might see this:Date of transaction Google Ads reports conversions from the date and time of the click that led to the successful action, not from the date of the successful action itself. For example, let's say someone saw your ad and clicked it on July 19, but did not make a purchase on your site until the next day, July 20.
In Google Ads, the conversion would be attributed to July 19, the day of the click. In Google Analytics, however, the conversion is attributed to July 20, the day the conversion actually occurred.Counting method In Google Ads, you can choose to count either all or unique conversions by setting the counting method for each conversion action, including
Analytics key events imported into Google Ads. The "Conversions" column in Google Ads will display conversions that happened within your chosen conversion window, according to your selected counting method. In your Google Analytics property, you've defined a key event for filling out a lead form. Someone fills out 2 lead forms (in different
sessions) after an ad click, and Analytics shows them as 2 key event counts. You import this key event in Google Ads as a conversion and set your counting method to "Unique," so you only see one conversion. Invalid clicks Some conversion events that are reported in Analytics might be filtered out when they're imported into your Google Ads account
because of our invalid clicks technology, which doesn't record what seems like suspicious or invalid click activity.Cookie expiration dates Google Ads cookies expire 90 days after a customer's click, while Analytics uses a cookie that lasts for up to 2 years. Google Ads conversions can have a conversion window between 1 and 90 days. That means if a
customer completed a conversion after the specified conversion window, the conversion wouldn't be recorded in Google Ads but it would still be recorded in Analytics if it occurred within 2 years of the click date.Imported Analytics conversion delays Analytics conversion data is imported into conversion tracking up to 24 hours after they occurred.Key
event or property name changes in Google Analytics If you change the name of a Google Analytics key event or property containing your imported Analytics key events, these new names will be reflected in Google Ads after the key event was completed by a customer. The changes can take up to 24 hours to be reflected in your Google Ads account.
Join the conversation in the Ads Community A Part of Conversation Questions for the ESL Classroom. Related: Plans, Dreams, Future What is your biggest goal in life? How do you plan to achieve that goal? What are your "short term" goals? What are your "long term" goals? Should parents help their children set goals? What are your educational
goals? What are your career goals? What are your financial goals? Why are goals important? Is having a goal in life effective in becoming successful? Is having a goal helpful in motivating a person? Do you think people have fewer goals as they get older? Do you have any goals that you feel are unrealistic? How do people's goals change from country
to country? What are your goals in your current job? What are the main differences between male and female goals? Which of your goals have you already achieved? How would you feel if you failed to achieve any of your goals? Do you think it's a good idea to write your goals down and tick them off as you achieve them? How important are goals to
you? What do you hope to have achieved by the time you're sixty? What is a goal? Can goals help to change your life? How? What goals do you have in your life? Is it important to set goals? Do you have a five year plan for your life? If you can't make your goal, how do you feel? What are your families goals? Are goals necessary to achieve success? How
are plans and goals related? Are you ambitious enough to achieve the goals you set? Do you have spiritual/religious goals? Is one of your goals to be able to talk to your children's English teacher? Do you think people have less goals as they get older? How will you feel,if you fail to achieve any of your goals? What is something you never learned to do
but wish you had? Who is successful in your family? Why? Tell me about a goal that you achieved for yourself. What success have you had in this English class? What can you do to be more successful? Do you believe that people must work hard to become successful? Why or why not? Can you think of a successful person from your own county? What
do they do? How do you think they did it? What kind of success do you want in the future in your life? What can you do now to be successful in the future? Do you think that money and fame means success? If you can think of another good question for this list, please add it. Copyright 1997-2010 by The Internet TESL Journal Performance Max for
travel goals campaigns is the easiest way for hotel performance advertisers to serve across all Google properties. This allows advertisers to easily create property-specific asset groups and maximize their performance with Google Ads. Benefits Drive more conversions through Google Al: Advertisers that use Performance Max campaigns view an
average increase of 18% total incremental conversions at a similar cost per action. Google Al expands your reach by streamlining the addition of new ad formats, and serves ads across 7 Google surfaces including Search, YouTube, Gmail, and the Hotel Ads channel. It leverages Googles hotel data to serve your ads when people search for your
property. Simplified campaign setup and reporting: Performance Max for travel goals is easy to set up it suggests messages, images, URL, amenities and features from your property to: Improved operational efficiency: Performance Max for travel goals is fully powered by Google Al and runs across all channels. This frees up time for you to focus on
strategic initiatives such as budget planning, adding more compelling creative assets, optimizing via Recommendations, and analyzing Insights that can help improve overall marketing strategy. Travel Made for you audience hints: Google uses the existing hotel data, such as location, amenities, star rating, and much more to automatically add
audience hints related to each property in your campaign. Where your ads appear Performance Max ads appear across all of Googles channels like YouTube, Display, Search, Discover, Gmail, Maps, and the Travel channel. Performance Max for travel goals can also display the same ad formats as hotel campaigns when prices are available. When you
create a campaign in Google Ads, you can preview where and how your ads appear. However, its not possible to include specific pricing in ad previews within Google Ads for Performance Max for travel goals. Ad previews for Performance Max for travel goals show placeholder prices due to fluctuations in costs across the travel industry. Learn how to
create a Performance Max for travel goals campaign. Related links
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