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Marketing Science invites authors to submit high-quality marketing-related manuscripts for peer review. Submissions should make significant incremental contributions to the field, enhance understanding of marketing knowledge or practice, and adhere to acceptable manuscript formats. Please note that research notes can only be submitted as
invited papers, while regular articles focus on answering important research questions in marketing using empirical or theoretical modeling. Fast-track reviews are available for timely submissions that require prompt publication. Submission guidelines: * Manuscripts should not exceed 15,500 words initially and 17,500 words subsequently (excluding
references). * Optional appendices can be posted online. * Regular articles typically range from 30-40 pages (7500-10,000 words) including required proofs but excluding abstracts, references, and title page. Submission options: * Fast-track reviews are available for submissions that require prompt publication or have rapid implications in "hot"
research areas. Notes in the context of literature research should be written with a similar rigor, style, and tone as full-length articles. They must clearly identify relevant prior research, articulate their contribution, and provide convincing evidence to support their arguments. While the scope of a note might differ from that of a full-length article in
terms of audience, technical complexity, or generalizability, notes can focus on areas such as technical corrections, empirical contributions, replication of existing findings, or analysis of unique datasets. It is essential to ensure that notes demonstrate a substantial contribution, even if it's more targeted than what would be expected from a full-length
article. Nevertheless, Marketing Science prioritizes high-impact articles over notes, and manuscripts should not be downgraded to the note format solely because reviewers have differing opinions on their worthiness.
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