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What	city	is	the	grand	canyon	in	yahoo	answers

The	Grand	Canyon	Guru	has	answers	to	all	the	most	popular	questions	about	Grand	Canyon	National	Park	and	surrounding	areas.	Below	is	a	list	of	the	most	frequently	asked	questions	about	the	Grand	Canyon.	Whether	you're	planning	a	trip	to	the	Grand	Canyon	or	just	want	to	know	more	about	the	Grand	Canyon	National	Park	and	the	Colorado
Plateau,	our	FAQ	help	answers	many	of	the	frequent	questions	about	the	Grand	Canyon.	Not	only	does	the	guru	help	you	with	information	about	the	canyon,	you	can	also	learn	about	national	parks	and	gateway	cities	nearby	and	make	reservations	for	all	your	travel	needs	before	visiting	the	Grand	Canyon.	Read	the	guide	below	to	learn	more.	The
entrance	fee	is	$25	per	vehicle.	When	is	the	best	time	to	travel	to	the	Grand	Canyon?	Summer	is	the	most	popular	season,	but	it	has	the	highest	temperatures	and	the	biggest	crowds.	Spring	and	fall	have	the	best	time	especially	for	excursions	and	crowds	are	not	so	heavy.	The	winter	offers	the	most	solitude,	but	the	North	Rim	is	closed,	and	snowfall	is
common	both	on	North	and	South	Rim.	Are	there	any	dams	in	the	Grand	Canyon?	No	there	are	no	dam	in	the	Grand	Canyon,	but	Glen	Canyon	dam	is	above	the	canyon	and	Hoover	dam	is	below	it.	When	was	Grand	Canyon	National	Park	created?	Grand	Canyon	National	Park	was	established	in	1919	How	big	is	Grand	Canyon	National	Park?	Grand
Canyon	National	Park	is	1.218,375.54	acres	How	long	does	the	Grand	Canyon	last?	The	Grand	Canyon	is	277	miles	long.	He	starts	at	Lee's	Ferry	and	ends	up	at	Grand	Wash	Cliffs.	How	old	is	Grand	Canyon?	Geologists	estimate	that	the	Grand	Canyon	began	to	form	5-6	million	years	ago.	Where's	the	Grand	Canyon?	The	Grand	Canyon	is	located	in	the
north	of	Arizona	on	the	Colorado	Plateau.	From	Vin	Paitoon	&	Alley	Keosheyan	Listen...	Did	you	hear	that?	This	is	the	sound	of	the	angels	singing	your	praises	(in	a	beautiful	key	to	A	BBBP	augmented,	no	less)	forthe	"hot	knife"	of	holidays:	2	weeks	in	Northern	Arizona	and	South	Southforty	in	one	of	the	most	beautiful	places	on	earth,	grand	circle.	14
days	of	fabulous.	and	you	have	no	idea	what	you're	gonna	do	with	them.	HorseshoeBend.com	to	the	rescue!	ok,	first	thing	is:	we	are	about	to	assume	that	las	vegas	(las)	will	be	your	(pardon	the	expression)	jumping	out	point.	Statistically	speaking,	this	is	the	city	that	most	visitors	in	the	area	of	the	grand	canyon	choose	to	fly	in	and	out,	second	closely
phoenix	(phx,)	third	(is	that	a	real	word?	I	imagine	it	is	now)	of	leap	lake	city	(slc.)	if	you	need	help	by	changing	your	itinerary	for	these	or	any	other	secondary	staging	city,	do	not	hesitate	to	ask	in	the	comments	below.	as	you	can	see,	we	are	happy	to	answer	questions	personally!	So,	let's	make	sure	that	you	plan.	day	1	–	arrival:	fly	to	the
Vegas/McCarran	airport,	take	your	rental	car,	enjoy	a	nice	dinner	(there	is	no	shortage	of	fantastic	restaurants!,)	and	stay	overnight	in	your	choice	of	las	vegas	hotels.	day	2	–	guide	from	las	vegas	to	zion	national	park	(3	hours,)	maybe	stop	at	mesquite,	nv	for	lunch	or	9	holes	of	golf.	on	arrival	to	Zion,	buy	a	America	the	nice	access	pass	of	federal
lands.	then	you	walk	on	the	canyon	overlook	trail,	a	short	but	breathtaking	hike	where	the	full	panorama	of	this	canyon	of	the	virgin	river	literally	rests	at	the	foot.	Try	to	make	some	time	for	the	sunset	for	some	photos.	overnight	stay	in	the	national	park	of	Zion,	or	springdale,	utah	near	the	western	entrance	to	the	park.	day	3	–	national	day	of	the	Zion
park	2	day	4	–	Zion	guide	to	the	national	park	of	the	bryce	canyon	(2	hours)	and	take	the	shuttle	tour	of	the	main	points	of	view.	overnight	at	the	lodge	at	the	bryce	canyon	or	in	one	of	the	many	luxury	hotels	in	the	park’s	gateway	communities	like	Ruby’s	inn,	tropic	or	panguitch.	day	5	–	bryce	a	campidoglio	reef	national	park	(2	hours.)	through	the
daysunrise	point,	then	follow	the	navajo	loop	trail	that	descends	into	the	main	amphitheatre.	scenic	guide	byway	12	a	capitol	reef,	stop	at	sitesthe	road,	as:	Mossy	Cave	Calf	Creek	Falls	Red	Canyon	Upper	Valley	Grainaries	There	is	no	accommodation	within	Capitol	Reef	itself,	then	overnight	in	Torrey,	Richfield,	or	Loa,	UT.	Day	6	–	The	Capitol	barrier
to	the	national	parks	of	Arches/Canyonlands	(2.5	hours).	Take	the	Capitol	Reef	Scenic	Drive,	an	easy	8	miles	out	and	back.	Then	start	towards	Moab,	Utah,	your	accommodation	location	for	the	next	3	nights.	Day	7	–	Explore	the	Arches	National	Park	through	the	main	scenic	journey	to	the	Windows	section.	If	you	want	to	take	a	30-minute	walk	under
the	north	window	and	the	double	arch.	Continue	to	Delicate	Arch	Viewpoint	and	stop	at	the	historic	Wolfe	Ranch	Homestead	on	your	return.	In	the	Canyonlands	National	Park,	the	Dead	Horse	Point	and	the	islands	of	Heaven	are	unmissable	views	that	are	easily	accessible	from	the	main	roads	of	the	park.	Find	a	nice	place	to	eat,	turn	and	get	a	good
night's	sleep.	You're	going	to	need	it	for	the	emotion	of	the	next	day!	Day	8	–	Day	3	in	Moab	For	the	ambitious:	Choose	a	Hummer	Safari	tour,	white	water	raft	tour	through	Cataract	Canyon,	horse	ride	or	mountain	bike	tour	if	you	are	on	for	it.	Ask	the	hotel	reception	or	concierge	for	recommendations	or	visit	the	Moab	Adventure	Center	to	organize
your	activities.	For	the	mellow:	go	to	wine	tasting.	What,	didn’t	you	know	that	Moab	was	“waiting	country?”	Take	a	bottle	or	two	from	Castle	Creek	Winery	to	Red	Cliffs	Lodge	or	Spanish	Valley	Vineyards	&	Winery,	a	few	minutes	from	the	centre	of	Moab.	Day	9	–	Moab	a	Page,	AZ	via	Monument	Valley	(4,5	hours	[2.5	hours	Moab	to	MV,	2	hours	MV	to
Page).	Start	now	and	drive	from	Moab	to	Monument	Valley.	Don’t	forget	to	take	your	“Run,	Forrest,	Run”	shot	while	approaching	Monument	Valley	from	its	“back	side”.	If	you	have	a	vehicle	with	sufficient	distance	and	a	suspensionbeef	that	is	not	a	rental,	drive	the	panoramic	loop	of	17	miles.	Otherwise,	take	a	guided	tour.	Then,	take	the	remaining	2
hours	drive	to	Page,	AZ	and	get	to	your	hotel	at	night.	Day	10page,	arizona	–	tour	upper	or	lower	antelope	canyon	(or	one	of	several	alternative	slot	canyons	if	the	above	are	exhausted,)	and	horseshoe	band,	then	take	a	lake	powell	boat	tour,	kayak	or	sup	(Stand-Up	paddleboard)	tour	or	glen	canyon	half	day	float	trip	.	return	to	your	hotel	and	collapse,
or	go	for	a	drink	and	do	some	dance.	day	11	–	day	trip	from	page,	az	to	kanab,	ut	(1	hour.)	get	there	before	9:00	local	time	(remember	utah	is	a	classic	wave	hour	shot	in	advance	of	arizona	during	the	daylight	saving	time!)	and	request	a	wave	permit.	the	maximum	number	of	people	who	can	request	a	permit	is	6.	plan	not	to	get	it	because	hundreds	of
people	will	turn	out	for	the	lottery	and	give	only	10	permits	per	person	per	day.*	if	you	get	a	permit	through	the	in-person	lottery,	it	is	valid	for	next	day	so	that	your	itinerary	will	change,	but	it	is	worth	it.	after	you	do	not	win	the	lottery	(which	is	likely	to	be	the	case,	statistically	speaking,)	call	paria	outpost	(tra	page	and	kanab	to	mile	marker	22	of
o89,)	dreamland	safari	tours	(kanab,	ut)	or	antelope	canyon	tours	(page,	az)	and	see	if	you	can	participate	in	a	white	pocket	tour	that	day	or	the	next	day.	this	area	boasts	some	breathtaking	landscapes,	and	at	the	moment	it	is	without	permission,	but	it	requires	a	little	difficult	off-road	through	deep	sand,	which	is	why	it	is	not	recommended	to	try	this
activity	with	a	rental	vehicle.	if	you	do	not	do	white	pocket,	take	the	90	minutes	drive	south	from	kanab	and	visit	the	large	canyon	north	rim.	eat	dinner	at	the	lodge,	try	to	get	seats	with	views	of	the	canyon	(recommended	reservations.	)	return	to	your	hotel	on	page,	az.	*	if	you	are	really	serious	about	hiking	the	wave,	you	can	request	the	lottery	online
4	months	in	advance.	day	12	–	if	you	won	the	wave	permit,	wake	up	early,	do	the	happy	dance,	then	go	doPrepare	for	high	temperatures,	start	before	dawn.	If	you	don't	understand,	you	can:	Or	skip	all	this	and	get	you	getDrive	2.5	hours	to	Grand	Canyon	South	and	overnight	at	Grand	Canyon	Park	Village	or	Tusayan/Grand	Canyon	Village	South.	Day
13	–	Page	at	the	Grand	Canyon	South	Rim	(2.5	hours)	–	Guide	to	the	Grand	Canyon	South	Rim,	arriving	from	Desert	View/East	Rim	Drive.	Stop	at	the	Cameron	Trading	Post	at	the	intersection	of	AZ64	and	US89	for	a	late	breakfast/precious	lunch	of	Navajo	Tacos.	Visit	the	Navajo	Tribal	Park	of	the	Little	Colorado	River,	if	you	want.	We	hope	you	have
hung	up	on	your	Antelope	Canyon	Navajo	Tribal	Park	Getting	taxes	–	it	will	also	take	you	to	this	area!).	Entering	the	Grand	Canyon	National	Park,	stop	at	one	of	the	sights	of	the	Grand	Canyon	that	strike	your	fantasy,	including:	Desert	View	Point	and	Watchtower	Navajo	Point	Lipan	Point	Tusayan	Ruins	and	Museum	Moran	Point	Grandview	Point	Pipe
Creek	View	Yavapai	Point	Canyon	View	information	Plaza	Park	your	vehicle	in	Grand	Canyon	Village,	jump	to	Village	Loop	Shuttle	and	get	off	at	Bright	Angel	Lodge.	From	there,	walk	the	easy,	asphalted	Rim	Trail,	or	just	a	little	street	along	Bright	Angel	Trail.	For	the	latter,	remember	1	hour	down	=	2	hours	up.	Or	forget	to	make	excursions	and	take
the	hop-on/hop-off	Hermit’s	Rest/West	Rim	Shuttle	and	just	stop	at	any	point	of	view	take	the	eye.	Hopi	Point	is	particularly	good	for	the	sunset	view.	Find	an	open	bar,	raise	a	glass	to	a	great	conclusion	for	an	unforgettable	adventure,	then	overnight	at	the	Grand	Canyon.	Day	14	–	Grand	Canyon	South	Rim	in	Las	Vegas	(4,5	hours),	car	rental,	evening
flight	home.	Day	15,	16,	17,	18	and	so	on	(optional):	Upload	your	amazing	photos	Send	detailed	reports	on	TripAdvisor	travel	Post	reviews	of	hotels,	restaurants	and	tour	operators	you	sponsored	during	your	trip	on:	TripAdvisor,	Yelp,	Facebook,	FourSquare,	Google,	Yahoo,	YellowPages.com,	etc.	etc.	Blow	Up	Pinterest,	Instagram,	SnapChat,Tell	your
friends,	neighbors,	colleagues,	and	all	those	inside	the	earphone	that	the	American	Southwest	is	the	bomb	and	that...the	lives	will	not	be	complete	without	a	holiday	here!	content	marketing	poses	many	different	challenges	for	companies	of	all	sizes,	which	are	producing	enough	content.	In	fact,	according	to	a	content	marketing	institute	and
marketingprofs	study,	64	percent	of	small	businesses	and	53	percent	of	companies	note	that	the	production	of	sufficient	content	is	a	marketing	challenge	of	the	content	they	currently	face.	often	companies	are	unable	to	produce	content	enough	because	they	simply	believe	they	do	not	have	new	ideas	for	their	content	marketing	projects.	Although
content	creation	may	seem	daunting,	there	are	many	easy	ways	to	make	the	content	marketing	process	easier.	not	only	are	they	a	variety	of	tools	available	to	help	inspire	fresh	concepts,	but	there	are	also	some	trouble-free	methods	that	companies	of	any	industry	can	exploit	-	simply	by	tapping	the	power	of	some	of	the	websites	that	probably	already
use	every	day.	Recently,	I	was	presenting	at	the	conference	western	association	of	convention	and	visitor	bureaus	on	how	to	search	for	content	topics	that	appeal	to	the	online	audience	of	a	company.	I	walked	the	audience	through	the	following	steps	to	help	them	come	with	fresh	ideas	for	creating	content.	get	big	ideas	through	google	simply	by
inserting	a	keyword	phrase	into	a	search	engine,	companies	can	get	public	information	and	hate	it	to	generate	new	content.	For	example,	pull	on	one	of	the	most	popular	sites	in	the	world:	Google.	type	in	a	keyword	phrase	that	is	relevant	to	your	business,	and	wait	for	the	google	results	suggest	roll-in.	In	the	example	below,	I	focused	on	the	travel
industry,	and	I	chose	to	"visit	the	grand	canyon"	as	my	keyword	phrase.	notice	how,	when	I	started	typingthe	great...”	Google	automatically	offered	some	suggestions,	based	on	the	commonly	sought-after	terms.	These	automatic	filling	terms	are	perfect	start	recommendations	for	content	ideas,	such	as	Google	users	will	see	very	similar	results	when
looking	foron	a	potential	trip	to	the	grand	canyon.	Afterwards,	take	a	look	at	the	tips	“related	searches”	google	offers	on	the	search	engine	results	pages	(serp.)	in	this	example,	the	options	presented	can	be	classified	in	two	obvious	themes.	the	first	is	to	visit	from	nearby	places	such	as	las	vegas	or	phoenix,	and	the	other	is	based	on	the	visit	in	a	given
month	of	the	year.	Taking	inspiration	from	these	results,	hotels,	restaurants	or	other	hospitality	companies	in	the	grand	canyon	area	could	consider	creating	a	series	of	content	in	12	parts	that	highlights	the	advantages	of	visiting	the	grand	canyon	each	month	of	the	year.	since	these	results	appear	as	a	suggested	search	on	google,	you	can	assume	that
your	prospects	and	customers	are	probably	looking	for	information	like	this.	use	youtube	to	share	the	industry	experience	you	have	after	discussing	google,	I	walked	the	public	through	a	similar	content	development	method	using	youtube.	in	the	image	below,	note	the	intent	of	the	research,	and	note	that	the	resulting	suggestions	were	different	on
youtube	than	those	that	were	presented	on	google.	from	this	example,	we	can	say	that	people	are	asking	for	tours	of	the	grand	canyon	and	skywalk.	If	you	are	a	big	canyon	business,	the	easiest	thing	to	do	could	be	to	create	a	piece	of	content	optimized	for	such	searches	and	incorporate	a	relevant	video	from	youtube	(assuming	that	the	video	you
choose	has	not	been	created	or	marked	by	your	competitor.	)	if	you	have	the	right	resources,	you	might	also	consider	creating	a	unique	video	that	describes	every	tour	in	detail,	or	you	could	film	interviews	with	some	of	the	local	guides	who	take	tourists	on	these	excursions.	yahoo	content	answers	based	on	your	customers'	questions	my	third	example
focused	on	yahoo	answers	—	a	Q&A	siteon	interest.	There,	I	tried	to	“visit	the	Grand	Canyon”	and	found	more	than	410	questions	related	to	a	search	for	this	exact	term.	Some	of	these	questions	were:	What	is	the	best	way	to	visit	thecanyon	from	las	vegas?	What	are	the	activities	to	do	during	the	visit	to	the	grand	canyon?	we	have	three	days	to	visit
the	grand	canyon	from	las	vegas.	What	is	the	best	way	to	do	that?	we	are	visiting	the	grand	canyon	for	two	days	and	we	want	to	stay	close	but	in	a	place	that	is	not	too	touristy.	What	are	your	suggestions?	do	you	notice	the	types	of	questions	that	are	asked?	these	could	make	great	arguments	for	your	content,	as	they	are	each	quite	specific	and	are
obviously	of	interest	to	potential	tourists.	local	companies	in	the	area	of	the	grand	canyon	could	also	consider	blogging	their	answers,	using	the	same	questions	as	post	titles.	doing	this	gives	your	business	an	advantage	when	it	comes	to	rankings	for	these	long-standing	searches,	as	well	as	for	driving	traffic	to	your	blog.	through	the	questions	of	yahoo
answers,	we	look	at	a	community	with	google	we	suggest	research	found	in	the	previous	example.	people	seem	to	be	very	interested	at	the	end,	“visit	the	grand	canyon	from	Vegas.”	However,	when	I	looked	for	this	phrase	on	google,	there	is	only	a	piece	of	content	directly	facing	that	question	—	and	therefore	it	is	located	at	no.	1.	if	your	activity	is	tied
to	the	grand	canyon	or	is	located	near	it,	why	not	write	an	article	using	that	exact	title?	You	might	be	surprised	how	quickly	you	do	it	to	the	top	level	result.	through	these	steps,	I	was	able	to	convey	to	my	audience	conference	that	finding	ideas	for	creating	really	impressive	content	should	not	be	difficult,	no	matter	what	industry	you	are	in.	with	few
quick	searches,	I	discovered	more	than	15	content	ideas.	Although	these	methods	are	a	great	starting	point	for	your	content	creation	efforts,	there	are	several	other	tools	that	you	might	find	useful	to	inspire	ideas.	Here	are	some	of	my	favorites:	google	adwords	keywordAll	online	searches	start	with	keywords,	which	makes	keyword	search	an	essential
first	step	in	content	development.	Google	AdWords:	Keyword	The	tool	is	one	of	the	best	free	keywordstools	available,	as	it	is	directly	tied	to	google	adwords.	even	if	you	use	the	search	frequency	data	from	google,	the	numbers	are	estimates,	so	it	is	better	to	oate	this	tool	to	confirm	the	other	discovered	keywords	than	as	the	only	method	of	research
you	use.	the	google	adwords	tool	can	tell	you	which	keywords	are	sought	more	(or	less)	than	others	based	on	large,	precise	or	phrase-match	volumes,	quotas	on	settings	set.	Moreover,	you	can	choose	to	see	local	(or)	or	global	data,	which	is	crucial	for	geo-specific	companies.	quoraquora	is	a	Q&A	site	similar	to	yahoo	answers.	Although	it	wasn't
around	until	the	yahoo	platform	is	growing	more	popular	at	a	fast	rate,	and	already	has	a	very	busy	community.	the	site	also	presents	more	in-depth	questions	than	other	Q&A	sites,	and	the	quality	of	the	answers	provided	seems	higher,	as	well.	these	advantages	make	it	an	excellent	resource	for	searching	for	useful	content	topics,	based	on	the
questions	that	are	discussed	that	are	relevant	to	your	industry.	linking	in	groupslinked	in	is	best	known	as	a	professional	social	media	site	where	people	can	connect	with	colleagues,	share	content	and	also	look	for	work	opportunities.	Furthermore,	users	can	participate	in	group	discussions,	share	information	and	ideas	about	their	industry,	personal
interests	and	more.	all	these	engaging	conversations	link	in	groups	a	gold	mine	for	the	search	for	content	development.	These	group	discussions	show	a	vision	of	the	industry	that	might	not	be	available	elsewhere.	By	reading	these	discussions	in	industrial	groups,	you	will	be	able	to	collect	frequent	questions,	discover	industry	trends,	and	also	identify
feeling	towards	specific	products	or	services	—	information	that	is	priceless	for	content	creators	who	are	looking	for	ideas	ofthat	will	serve	the	needs	of	their	customers.	Your	customers	Speaking	of	customers,	if	you	are	not	already	wondering	what	they	would	like	to	learn	from	your	company	or	know	aboutbusiness,	start	doing	it	now.	Interview	them
to	learn	what	they	think	of	the	content	you	provide.	What	topics	and	content	formats	prefer?	Where	do	they	perform	online?	Get	their	opinions	on	the	areas	they	think	you	covered	well	in	your	content,	as	well	as	areas	where	they	think	you're	falling	short.	Consider	sending	surveys	like	this	every	few	months	to	keep	your	content	development	ideas	on
track.	This	is	where	your	content	can	really	shine.	By	providing	content	that	your	current	customers	would	like	to	consume,	you	can	assume	that	potential	customers	will	get	something	out	of	the	content	as	well.	In	addition,	once	you	know	what	types	of	content	customers	enjoy	(blog	posts,	pictures,	videos,	infographics,	etc.),	you	can	be	sure	to
present	your	content	in	the	most	convincing	and	engaging	ways.	Conclusion	As	you	can	see,	there	are	many	resources	available	to	help	you	think	about	new	ideas	for	your	content	marketing	projects.	If	you	decide	to	start	with	the	Google	or	YouTube	method	you	suggest,	Yahoo	Answers	or	any	of	the	other	tools	listed	here,	you	will	end	up	with	a
plethora	of	content	concepts.	Whatever	you	do,	you	can	be	sure	that	a	lack	of	ideas	will	not	be	the	reason	why	you	are	not	producing	enough	content.	What	is	your	preferred	method	of	research	or	tool	for	content	development?	How	did	you	use	it	to	create	convincing	content?	Let	me	know	in	the	comments	section	below.	For	further	inspirations	and
ideas	that	can	help	you	meet	your	content	creation	challenges,	check	CMI	Ultimate	eBook:	100	Content	Marketing	Examples.	Cover	the	image	via	Bigstock.	Bigstock.
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