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A fundamental part of being a great marketer is to understand how (and why) a people think and act their way of doing. It is much more difficult to create convincing marketing content, for example, &, if you give it because it would be interesting for the public in the first place. Before Jumpa in the Marketing Hazel Tactics, ITA s really useful for
understanding how the people manage a | That is essentially that the whole field of psychology attempts to explain. The understanding of some fundamental principles of psychology can take your marketing from good to incredible, all because the right audience is reading and identifying it (and most likely, conversion on it, also) .a Download our free
psychology marketing guide here for more suggestions on how to use psychology in marketing. To help you attract, convince and convert more people with marketing, you need to know the following lessons on Psychology.a, Psychology and Marketing: 10 important principles of psychology you should have used 1) Primaing, you've ever played the
game in which one person says a word and another respond immediately with the first thing, who comes to mind? A, That'Sa type of how to stretch works. It is exposed to a stimulus, and strikes how to respond to another psychology Stimulus.a, of today it is an example of two groups ofA, people who read the word "yellow", followed by "sky" or
"banana". A, because people have a semantic association between fruit and its color, the "yellow-banana" group will recognize the word "banana" fair, compared to the "yellow-sky" group recognizes "the sky". A, What is this has to do with marketing? Lots.&, using subtle priming techniques, you could help visitors to the website remember the key
information about your brand - and perhaps also influence their purchase behavior. A, it was tested, first. Ina a study conducted by Naomi Mandel and Eric J. Johnson, the researchers manipulated the design of a background website to see if he had influenced consumer product choices. The participants were invited to choose between two products in
a category (like a toyota against a lexus) .3, according to psychology today, "they found that visitors who had been triggered on money (the website ¢ s background was green with a few Cents on it) examined the most long prices than those who had been triggered on safety. Similarly, consumers who had been triggered on comfort examined the most
long comfortable information of those adhesated on money ". Source: Journal of Consumer Research So if you are trying to make use of priming in marketing, think about the small details. They could be the difference between someone to buy your highest price of the product and bounces from page.a, 2) Reciprocity, introduced in Dr. Robert Cialdini
¢ s Book, Influence: The psychology of persuasion, the concept of A ¢ Reciprocity ¢ It's simple - if someone does something for you, of course you want to do something for Them.a if you've ever got a tick with the bill in a restaurant, you have been a victim of reciprocity. According to Cialdini, when the servers bring a control for their patrons, without
a tick, A, the diners aims based on their perception of the service in question. With a mint, &, the tip skips growth of 3.3%. Two ticks? The tipa jumps "through the roof" for roughly, 20% .&, in marketing, &, there are a lot of ways to take advantage of reciprocity. It donates t must be rotating in dough to give away something; It can be anything, from a
brand sweatshirt, for an exclusive ebook, a background of free desktop, for your knowledge on a difficult theme. Even something simple as a handwritten note can go a long way in the creation of reciprocity. Just be That you are giving away free ThingA, BeforeAa, asks something in Return.&, 3) social proofA, most marketers are aware of this concept
already, but it was too important to leave out of this list. If you have not familiarity with it, proofA, social is the theory that people will adopt Thea beliefs or actions of a group of people theyA ¢ love amano confidence. In other words, the effect is A ¢ 4,~A ME too. "Think of it like a dance of the awkward middle school - few people want to be the first
on the dance floor, but once there are some people, all the others want to join in. (Keep in mind, this desire to not comply & ¢ t go away as you get older and less schifari on your dance moves.) An easy way to make the most of social proof is on your blog. If you're not already, use the social sharing and follow the buttons that display the number of
followers your accounts have or the number of shares has a piece of content. If those numbers are front and center and you already have some people who share your post, people who stumble on your post later will be much more likely to condividere.A 4) effect for the decoy will frequently see this effect in the pricing models - a price point is
intentionally included "the ability to attract for You to Choose and the most expensive option. In the famous talk talk of Dan Airley, A "We have control of our decisions?", He describes an advertisement from what economist outlining their latest subscription packages. Here's what they offered: Online Subscription: $ 59 Print Subscription: $ 125 online
and print subscription: $ 125 crazy, right? It's possible to print only the subscription and the subscription online and printing for the same price. © Why should offer it? This is what also Airley mused. He allena? hand to the Economist people, but never got a straight answer from them. So he decided to manage his own firm with 100 mit students. He
gave them the price packages outlined above and have asked what he would like to buy. When all three options were there, students have chosen the subscription Combo - was the best deal, right? But when he removed the "useless" option (useless subscription for $ 125), students preferred the more economical option. It turns out that the main
option was not useless after all-he gave the students a frame of reference for how "good" The agreement was combined and raised them to pay more for that deal. So if you're looking to increase conversions on a landing page with two options, you may want to add a third. It might help to increase the rate of conversion option that you would definitely
want that people can prendere.A 5) ScarcityA ¢ Never went to buy airline tickets and saw a tagline that says A ¢ — "Trail 3 seats left at this price! A & — "this is the shortage (another concept of wafers). This principle of psychology back to the simple formula of supply and demand: more rare is the opportunity, the content or the product, is more
valuable. In 1975, A Worchel, Lee and Adeewole conducted a study to see how the shortage has affected the perception of the people. At study entry, they asked people to evaluate the chocolate chip cookies. According to an article by my colleague Lanya Olmstead, describing the experiment ", [researchers] put 10 biscuits in a jar, and two of these
biscuits in another jar. The biscuits two biscuits eligible titles twice as high 10 cookie even if the cookies were exactly the same. "But if you want to properly use this principle, you must be careful how he vomits. If you approach the concept of scarcity like there's a lot of a product or service, but due to popular demand there are few left, people will be
very receptive. On the other hand, if you approach from the corner that there are only a few mass products, so take it now, the principle is not effective. Check out this post by Nir and away for a deeper explanation on the © because the distinction is important. 6) The anchorage is you never asked why © it is so hard to resist a sale at your local store
favorite? "Often, it has to do with anchoring - the basic decisions based on the first information they receive. So if my favorite store typically markets jeans for $ 50, but I find them for sale for $ 35, it will be ecstatic. "I just had a crazy agreement on these jeans," I'll think. He probably bought it too. But if my friend typically shops for jeans that are $
20, her she Being almost as Impressed.a, for marketing, anchoring is important to know - especially if you are running a never sale. Impresa we advise you to clearly indicate the initial price of the product (this is "setting" still) , And Thena Display the selling price right next to it. You could even explain how much of a percentage out your customers
will receive with the sale. Impresa Image Credit:? Express 7) A, The Baader-Meinhof Band Never heard of a product and then start to see that wherea you look &, you can thank you thea beader-meinhof phenomenon.&, we start to happen after you meet something for The first time, and then you start noticing, it's jump out in everyday life. Suddenly
you see the ads for the product every time you look at the TV. And when you go shopping, you happen to walk along the nave and the spot. And ALLLLLLL of your friends all have a strange right of product.a, and? Here is a reason why you are suddenly seeing this new thing around the world. According to PS Mag, &, this phenomenon (also called "the
illusion frequency") is caused by two processes. "The first, selective focus, kicks when youA ¢ rely on a new word, what, or idea,. After that, one eye is unconscious for it, and consequently find surprisingly the second process, bias Confirmation, reassures that every sighting is a further proof of your impression that the thing has gained omnipresence
during the night ". For marketing, this phenomenon is just whioA ¢ nourishment is incredibly important. Once someone starts to notice your brand (aka clicking around on your website), we advise you to help them start seeing "all over the world." Send them targeted, e-mail nourishment and retargeting ads based on their behavior, and you could
increase the easy converting them. 8) Verbatim effect according to a Studio toa Bya Poppenk, Joanisse, Danckert, and KAfhler, people are more likely to remember, the essence of what someone said, not specific details. So, when you participate in a session on how to blog for your business, you are probably going to remember details like "having
another person edit your work", not "send a google doc three working days ahead of time for A peer so you can change your work. Don't forget to use revisions to know what you missed! "A, called this word effect by word." And ita can have a huge effect on how your content performs. To begin with, people are spending less and less time actually
reading online. According to Chartbeat data, more of the visitors' mid-site will spend less than 15 seconds on your site. So if people are not reading your glad eun not inclined to remember specific details, what is a marketer to do? It advises me to spend even more time than what you are going to perfect your title. Not only should it be search - and
the sharing to use, but it should also describe exactly what is in your article. In this way, when people are looking for more information on a given topic, they will think that a useful item that reads some time ago and Google ¢ The topic to find again. If you did the job, you should look in the Results.a, SEARCH If you need help Copy writing interesting
title, check this post on our blog. 9) Clustering people have a limited amount of space in their short-term memory. In reality, most people can only remember seven pieces of information (more or less two pieces in every situation) at a time. To cope, most people tend to group similar pieces of information together. For example, if you have Whole
shopping list of random elements, most people would tend to mentally group the elements in some categories (dairy products, wheat, meat, etc.) to be able to better remember what exactly it was on the list. Thus, when you are creating content, keep the clustering in mind. How can you design and define the content layout to increase memory
retention? One way to do this is to group similar topics together - a both numbered bull points or with different header formats. In addition to being much easier from Your writing will be much easier to remember and remember the road, especially if you are creating long lists of content. 10) Aversion loss loss loss loss means very exactly what it
seems: once someone has something, they really don't like to lose it. When he studied this concept, the participants gave cups, chocolate or nothing. Then, it was asked to make a choice, they were gives two options: if they had given an object, they could exchange their objects, or if they didn't give anything, they could choose one of the two articles.
The result? About the half of the participants who started without objects he chose cups, but 86% of those cups dates to start with blocked with that object. Moral of history? People don't like to lose what they have already earned. Although it can open some semi-tidish doors for certain types of marketers, the aversion loss could have a significant
factor in fremibler products and increased the adoption of the product. For example, you can a hung way for the free version of your product for a certain period of time. After that time period is active, that feature could be removed unless you update to become a paying customer. While you certainly have to be careful how to play this psychological
need, the aversion loss is a very important concept for every marketing to know. What other psychology studies and concepts do you swear? Share your favorites in the comments. Editor's note: This post was originally published in July 2013 and was updated for freshness, precision and completeness. A, originally published Jun 11 June 2015 8:00:00
am, updated on 28 July 2017 2017
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